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About Overdrive Interactive

= QOverdrive helps companies compete and win in
today’s hyper-competitive digitized marketplace by
integrating into high-powered customer journeys:

Digital-first strategy and planning
Persuasion oriented creative and content
Branding and demand generation
Account-based marketing (ABM)

Online media (display, social, video, DOOH)
Search marketing (SEO/SEM)

Website and application development
Social media marketing

Analytics and cross channel optimization

MITX

Interactive Agency of the Year

Client Experience
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Core Services

Our full suite of services cover every area needed by today’s digital marking departments.

©

Account-Based Marketing

Proven and pragmatic ABM programs that reach and influence the
people who actually buy what your company sells and bridges the gap
between sales and marketing.

Search Engine Marketing

Surgically optimized paid search programs that leverage marketplace
intent and move the ROI needle fast.

Y

Search Engine Optimization

Enterprise-level, content-centric SEO that dominates rankings and
captures active buyers during all phases of the customer journey.

Z S

Media Planning & Management

Constantly optimized digital and programmatic media that reaches the
right people, at the right time — all the time. All with no-nonsense ROI
reporting.

Lead Generation

Measurable demand and lead generation programs that feed the sales
funnel fast and yield actionable insights.

Social Media Marketing

Smart and friendly social that weaves content and brands into the
fabric of the web, creating customer connections and ROI.

N\ td
@

Creative & Content Development Services

ROI-driven creative and content assets that makes brands ascend,
users take action, prospects want to buy, and customers want to
come back for more.

Marketing Automation
Segmented nurture and email campaigns and personalized web
experiences that escalate prospects into customers and customers into
repeat customers.

Web Development

CRM and MarTech-integrated websites that look great, adapt to
customer needs, and create better market outcomes across the board.

11l OVE I>E
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Overdrive Creates and Optimizes the Whole Customer Journey

Chronologically mapping the components of the customer journey instantly reveals how everything
integrates together, what’s not working and where the high impact points of optimization might live
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1) Marketo

Contact Request, Lead History, Sales Meeting, Close
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Tracking, Reporting & Optimization




We Develop Websites that Deliver Success

= Successful websites must simultaneously satisfy the needs of users while also meeting

the client’s marketing and business requirements
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BETTER
STARTS

. First
-4 Mldwest

Campaigns that take consumers from the first

brand impression to the measurable transaction
that drives ROI.

First
i{ Mldmn

<
First

Midwest
Ban

Home, auto refi, or
personal loans. We'll help
secure the funds you need.!

Action-Oriented Creative: From Billboards to Banners to Landing Pages
End-to-End Campaigns that Get People to Take Notice and Take Action

BETTER

BORROWING || BORROWING

HERE.

Home, auto refi,

or personal loans.
We'll help secure
the funds you need.

Connect with Connect with
a Banker a Banker

BETTER BORROWING STARTS HERE.

8 Home, auto refi, or personal loans.'

BETTER BORROWING
; STARTS HERE

STARTS HERE.

. Flest Midwast Rack
o

W'te have 10 make achieving your futuse plens, simple.
& First Midwest Bank

BETTER

BORROWING
OPEN YOUR DOOR TO

STARTS HERE. BETTER BORROWING.

LTI A W P
We're here for your Reantiel bocce -

ERSTMIEW Coenect with 3 Barker
Explore our Borrowing Options

BETTER =3

BORROWING
STARTS HERE.

Home, auto refl,
or personal loans,

Explore Our Borrowing Options
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Wv."l htl B Q E & i

First -
£.* Midwest Connect with
W7 Bank a Banker




Get the 5-step ebook p

Ransomware loves
“good enough”
solutions

Action-Oriented Creative: Ffrom Banners to Emails to Landing Pages
Conversion Oriented Creative that Feeds Your Sales Funnel

c Guardicore

Putting a Kink in
the Ransomware
Killchain.

Get the Whitepaper p

Giving ransomware
the boot.

G Guardicore

Lateral Movement,
Meet Thy Enemy.

Prevent impact by taking
ransomware to the bank

It's Time to Shut Down

Putting a Kink in the
Ransomware.

Ransomware Kill Chain

Banner and email nurture
campaigns that get noticed,
opened and clicked.



Action-Oriented Creative: Ffrom Banners to Videos to Landing Pages
Engagement-Oriented Creative that Builds Your Brand

AppleéCE;éiaa‘a"r |

Pork Chops

Get This Recipe

Apple- Cheddar,
‘Pork, Chops

pggs’sgzlv

NISCONSIR

Apple-Cheddar
Pork Chops

- nnum.

CHEESE

LW iscoNsI

Cheddarv :

Pork

Get This Recipe

PROUDLY

wiscons Apple-gﬁédci;f'P;£R 'Chc;ps

Apple_-C}le;daér?éfifléhaps) Sl

Recipe

Videox Discover Your Next. Favorite Cheose

o @.-

Thanksgiving Recipes




Lumerns )~

G ROI
LUMES Ja .,Eg:’,n., value based m Gr,ow ROI
care physician setwork by tiering your

value-based
X care physician
Lumeris )~ network.

LUMmens =

G r ow GET WHITEPAPER
ROI Grow —
o ROI =
by tiering your h Knar s o et e o nd rovidars o con
t‘ H UetderdTwe e <34 cortiacts 12 acherre Setwart
value-based yranas
R your value- \

care physician Nasadcare LUMmens )~
network. physician

network.
GET WHITEPAPER G row

s by tiering your
value-based
‘‘‘‘‘‘‘ : care physician
. network. —
DOWNLOAD
o GET WHITEPAPER
S— Find Seccens with Value Segmentston
& Cowndoad
; Grow ROI

LUMEeEris )~ by tiering your value-based care

physician network.

Action-Oriented Creative: Ffrom Banners to Emails to Landing Pages
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Marketing Technology Stack Expertise

We have expertise in all the top marketing technologies and will help you put your MarTech to
work for better tracking and higher ROI.

Awareness / Engagement Conversion Optimization Data Analytics
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MarTech and Media Working Together

We integrate segmented CRM data with ABM platforms and media channels to surgically
target the companies and customers vou want to work with.

salesforce b Blng Linked m

Marketo |~ &3 YouTube 00 MetCI

Integration
O (L) INTEGRATE

Google Analytics 360 Suite I l

HUbS Pt 659“59 o

Google Ads
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Impressions by Property

@ NORAM @ LATAM @ EMEA

47,844,836

$8,331,790
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Custom Dashboards and Bl Development

Our Bl development teams use data warehousing platforms such as Big Query combined with Looker,
PowerBl, and other platforms to create custom dashboards that reveal the true ROI of their campaigns and
yield actionable insights that increase performance.
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Overdrive University

Jump right in and explore the courses Overdrive developed based on what we know works!
These courses give teams the knowledge they need to unify your organization’s digital approach.
The result will be better-coordinated programs that launch quickly and produce more ROI!

Advanced SEO Tactics for End-to-End Digital Marketing (B2B
Developers and Website Managers and B2C)

Launching search friendly websites right out of the gate.

Strategies and tactics your teams need to know right now to
succeed.

N .

High Impact Digital The 5 Pillars of SEO for Everyone Quick Start Marketing Always on ABM Crafting the Customer
Demand Generation for Ecommerce Killer SEO tactics people canuseevery ~ Automation A quick-start workshop to supercharge  JoUrney

” . day. your account-based marketing.
BZ B The things omni-channel marketers

Getting your nurture programs up,

Building digital pathways that bring
running and optimized now!

customers to your door.

. <o have got to get right to succeed!
Generating opportunities sales teams

will love.

13
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Integrated Digital Program

D&ALTechnologies

Client’s Challenge
Dell Technologies relies on Overdrive Interactive to

help them maintain leadership in a highly

competitive SaaS marketplace.

Program Components:

Technical Consulting

Creative Services

Content Development

Search Engine Optimization (SEO)
Conversion Rate Optimization Consulting
Paid Search Management (SEM)
Programmatic and Retargeting

Unified Dashboard & Analytics

Integrated Nurture Program (email + display)

ﬂ Det Technologies + Follow +++
8

Business happens at
the e

Business
happens at

the edge

Find your edge

Ad www.DellTechnologies.com Li ] s
ProSupport Plus for Enterprise
Save Hours of Annual Downtime. Support contracts save time

and money on annual IT operations. Free IDC whitepaper. Unlock the value of data at the edge

+215% +406% +210% +55%

N\

SEM Conversion High Value Organic Rankings Google Page 1
Engagements Rankings

15



Integrated Digital Campaign

U dyna trace Deliver perfect digital experiences

Al-powered, full

Start my free 15-day

Client’s Challenge .
Dynatrace came to Overdrive to help launch their

Dynatrace trial!

digital presence and customer journey from the first

impression to trial and sales.

Get started now with Dynatrace
Saa$ or contact us for Dynatrace
on-premises!

Program Components:

monitoring

=  Marketing Plan Development \

= Search Engine Marketing (SEO) \ — )

= Social Media Marketing (Paid)
=  Paid Search Management (SEM)
= Programmatic and Retargeting

= Conversion Rate Optimization

= Unified Dashboard & Analytics +1,428% +1,226% +633% +94%
Organic Traffic Google Page 1 SEM Conversion SEM Conversion
Rankings Rate
See Full Case Study here
RDRI>E |


https://www.ovrdrv.com/case-studies/dynatrace-integrated-digital-campaign/

mimecast

Client’s Challenge
Mimecast came to Overdrive to help build their

brand, grow their digital footprint, drive traffic and

engagement from their target audience and, of
course, to grow revenue.

Program Components:

= Search Engine Optimization (SEO)
=  Social Media Marketing (Paid)

=  Paid Search Management (SEM)
=  Programmatic and Retargeting

=  Marketing Stack Integration

= Unified Dashboard & Analytics

See Full Case Study here

Integrated Digital Campaign

Mimecast Email Protection - Make Email Safer for Business

www.mimecast.com/emailProtection v

Cloud Services for Security, Archiving and Continuity. Get a Free Demo Now.
Attachment Protection - Over 25,000 Customers - Impersonation Protection
Types: Email Security, Email Archiving, Email Continuity, Product Bundles

”/juu ina IL,ﬁm

Five Necessary Changes to Comply

rethinkyour organizational processes sround complisnce.

changes necessary for GOPR compliance.

mimecast

DOWNL!-REST[R BRIEF:

Aot c0aching. You may think you're
its impact, butif you do by the EU, think

This Forrester Research Brief helps your security, regulatory 8nd privacy tesms grasp the five

Gartner MQ for Info Archiving - Mimecast Named a Leader Again
(&) www.mimecast.com/MQ_Archiving ¥

Get a Complimentary Copy of the 2016 Gartner Magic Quadrant & Review the Market
Types: Email Security, Email Archiving, Email Continuity, Product Bundles

Get a Demo - Security Solutions - Get a Quote - Archiving Solutions

Download The Brief
°
Rpan

mimecast

sgain. it'stimeto

mimecast:

+22% 142%

Conversion Rate Google Page 1

Rankings

Display Cost Per
Conversion

-75%

SEM Cost Per
Conversion

17


https://www.ovrdrv.com/case-studies/mimecast-integrated-digital-marketing/

Integrated Digital Campaign

f‘-\

Client’s Challenge

Akamai came to Overdrive to integrate their demand
generation efforts so that various components work
together at all prospecting customer touch points
and significantly improve the performance of their
lead generation programs.

Program Components:

=  Conversion Optimization

= Search marketing (SEO/SEM)

= Social Media Marketing (Organic)
= Facebook and Twitter Advertising
= Programmatic and Retargeting

= Unified Dashboard & Analytics

See Full Case Study here

[ Page Activity @ Insights Settings Build Audien|

Enter for a chance to
Score an iPad Mini
FOR
ANY EXPERIENCE,

ANYWHERE!

+165% +294% +328%

{}

Conversion Rate SEO Page 1 Listing Social Growth

-70%

%

SEM Cost per
Lead



https://www.ovrdrv.com/case-studies/akamai-integrated-digital-campaign/

Integrated Digital Campaign

S ecrrum’ ici ° Spectrum» Navisite
pecirurll> Navisite 3
m
Client’s Challenge Looking to Migrate "= g
to Office 365? A

NaviSite came to Overdrive to help them deploy an

We'll move your data and
integrated digital marketing campaign to drive onboard you for FREE!

Take advantage of this limited tim

qualified lead generation for a wide variety of

enterprise tEChnOIOgy solutions. By avoiding onboarding costs, your organization can realize
significant cost savings when migrating to Office 365

Program Components:

= Search Engine Optimization (SEO)
=  Paid Search Management (SEM)

= Programmatic and Retargeting

= Landing Page Design Development
= Unified Dashboard & Analytics

+105% +105% +189%

an

-46%

%

Total Lead Volume SEM Conversion Organic Search SEM Cost
Rate Presence per Lead
See Full Case Study here
VER I>E
ll NTERACTIVE 19


https://www.ovrdrv.com/case-studies/navisite-integrated-paid-search-marketing/

Integrated Digital Campaign

O ATTUNITY

Client’s Challenge s
. . . Attunity’s partners include the industry’s best independent software and hardware vendors, consultants, system
Attun Ity came to Ove rd rive wit h t h e goa | Qf integrators, and resellers, Together we help our customers leverage their data for strategic advantage.
dramatically increasing marketing-qualified leads and b e e oy

website visits in North America and EMEA regions.

Program Components: k

_E JATTUNITY  Q

GARTNER'S 2018 MAGIC' i
QUADRANT FOR DATA
INTEGRATION TOOLS

ll UnionBank

Marketing Plan Development
Website Development

Search Engine Marketing (SEO)
Paid Search Management (SEM)
Display & Remarketing
Marketing Stack Integration

Unified Dashboard & Analytics +1,283% +410% -90% +258%

SEM Conversion SEM Conversion SEM CPC Google Page 1
Rate Ranking
See Full Case Study here
VER I>E
LIINTERACTIVE | 20


https://www.ovrdrv.com/case-studies/attunity-integrated-digital-marketing/

Integrated Digital Campaign

Client’s Challenge

GE Healthcare came to Overdrive to open and widen
its online lead generation channel for its Centricity
Advance Product line.

Program Components:

= Search Engine Optimization (SEQ)

= Content Development

= Webinars

=  Paid Search Management (SEM)

= High Conversion Landing Page Design
=  Programmatic and Retargeting (ABM)
= Unified Dashboard & Analytics

See Full Case Study here

@Gsﬂeolthcare Centricity’ Advonce

Paper records are
so 20th century

We'll help you through your EMR transition, every step of the woy.

+500%

{}

Total Lead Volume

+286%

{}

Organic Site Traffic
Increase

+435%

%

New Site
Visitors

21


https://www.ovrdrv.com/case-studies/ge-integrated-lead-gen-campaign/

Integrated Digital Campaign

NNASAN

FEDERAL

CREDIT UNION

Client’s Challenge

NASA Federal Credit Union came to Overdrive for
help in increasing applications across several
products, including Mortgages (Purchase and Refi),
Credit Cards, and Certificates (CDs).

Program Components:

= Search Engine Marketing (SEO)
=  Paid Search Management (SEM)
= Display & Remarketing

=  Marketing Stack Integration

=  Phone Call Tracking

= Unified Dashboard & Analytics

See Full Case Study here

Purchase and

Renovate Loan
LOCK IN YOUR
RATE TODAY!
" — oo

Hlcn

£
2
i

Ad www.elend.com °
eLEND® Home L.

The Mortgage Proce:
Started Witha F

Ad www.elend.com o
eLEND® Home Loans

The Mortgage Process Fast and Easy. Get
Started With a Free Rate Quote Online!

Example SEO Content

+1,500%

Click-Thru
Rate

Conversion Rate

€LEND 20!

The:Mortgage Process Simplified

©Our online tools connect you with the financing you nieed.

3.U5%

No Agydeation Fewes | Rate Assumeons |

h out Simple-to-use and

Down Payment
Assistance May Open

+2,700% -54%

%

Telephone
Conversions

Cost per
Conversion

22
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Integrated Digital Campaign

eLEND S
Purchase and
Renovate Loan
' The:Mortgage Process Simplified

©Our online tools connect you with the financing you nieed.

LOCK IN YOUR
RATE TODAY!

36,5:{% 3 V %
= 7APR
Client’s Challenge —

No Agydeation Fewes | Rate Assumeons |

H H H Ad www.elend.com
eLEND came to Overdrive to launch their online lead eI

generation programs. With increased competition in Started Wil a Free 5 o i
the online mortgage space, the goal was to increase \
: . Ad www.elend.com °
organic lead volume and conversion rates. In o B8 Lo licars
addition to forming leads, telephone calls to their call T o oLt

o = Down Payment
center were also a high-priority goal. \ : : Assistance May Open

Example SEO Content

Program Components:

= Digital Strategy and Marketing Plan Development

= Technical SEO Consulting and Reporting

= SEO Content Development

= Search Engine Marketing (SEM) +105% +70% '30% 0%
= Social Media Marketing

= Display/Retargeting

=  Conversion Optimization

= Phone Call Tracking Page One SEO Social Engagement Cost Per Lead Lead Volume
rankings
See Full Case Study here
RDRI>E |


https://www.ovrdrv.com/work/elend-integrated-digital-marketing/

Integrated Digital Campaign

Client’s Challenge
First Midwest Bank came to Overdrive to help deploy
integrated digital marketing campaigns to drive

qualified lead generation for their Consumer Loan
products, MSB services, Small Business segment, and
Consumer Checking offerings.

Program Components:

Customer Journey Development
Product Specific Campaign Development
Media Planning & Management

Paid Search Marketing (SEM)

Social Media Marketing

Ad Creative Development

Landing Page Development

Nurture Campaign Development
Dashboard and Analytics

See Full Case Study here

| BETTER

BORROWING
STARTS HERE.

Home, auto refi, or personal
loans. We'll help secure the
funds you need.!

+981

First 3 months of campaign

4> First Midwest Bank

OPEN YOUR DOOR TO
BETTER BORROWING.

AUTO REFI MORTGAGE HELOC PERSONAL LOANS
We're here for your financial success

nds you need. Starting
easy, just fill out the
ur friendly Bankers who will walk you

Connect with a Banker

-

24


https://www.ovrdrv.com/work/first-midwest-bank-integrated-digital-marketing/

Case Studies
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Integrated Digital Campaign

Client’s Challenge

Funded by Wisconsin dairy farmers, Dairy Farmers of
Wisconsin is a non-profit organization promoting
Wisconsin's world-class dairy products.

Dairy Farmers of Wisconsin asked Overdrive to help
launch the largest cheese platform in the world,
elevating awareness for Wisconsin cheese.

Program Components:

= Digital Strategy

= Display Advertising

= Social Media Management

=  Programmatic Video and Display

=  Social Media & Programmatic Video Advertising
= Search Engine Optimization (SEO)

= Blogging and Content Creation

= High Engagement Landing Pages

=  Unified Dashboard & Analytics

See Full Case Study here

+25MM

Brand Impressions

JOINUS  ACCOUNTLOGIN  SEARCH

lige

* RECIPES

01

Farmers
Market
Cheeseboard

. TIPS

ST + CHEESEMAKERS
P + LIFESTVLE
J noo
02

" Red, White
and Blue Fruit

Salad
-2
A

|

The Beginner's -
Guide to
Cheese Pairing

+890%

{}

Organic Traffic

+2,600%

{}

New Users

+245%

Google Page 1
Rankings

m
0
>

DRI>E

CTIVE


https://www.ovrdrv.com/work/dairy-farmers-of-wisconsin-integrated-digital-marketing/

Integrated Digital E-commerce

campaign was geared towards driving brand

Crush Those Goals

==

View Now >

awareness in the category and direct eCommerce

‘OUR BIKES
How Do You Ride?

sales from their website.

well as their non-electric traditional bikes. The
Program Components:

= Marketing Plan Development
= Ecommerce Customer Journey Mapping and
Strategy

= Media Planning and Management +1’239% +543% +2’03Z% +209%

=  Paid Search Management (SEM)

=  Social Media Management

=  Google Shopping Ads Management

Y GGG DA R Media Impressions Sales Revenue Return on Ad

= Unified Dashboard & Analytics
Spend (ROAS)

See Full Case Study here

DRI>E |

ERACTIVE

SCHWINN +
Client’s Challenge &8N g
American original bike brand, Schwinn, tapped 7 q&
Overdrive to promote their new electric bikes, as e\ 1) |
\
T


https://www.ovrdrv.com/work/schwinn-integrated-digital-ecommerce/

Social Crowdsourcing Campaign

HARLEY-DAVIDSON

Photo Submission Microsite
Photo Mosaic Application
Crowdsourced Photos
Socially-Enabled Landing Page
Social Media Management
Email Marketing

Published Print Catalog

> RARLET-DAYIOSON

warvsnsn | HARLEY-DAVIDSON MOTORCYCLE MOSAIC

o wwgmry S vmen, vty clok o T mont: W v Dot wed e ko, o Gk o0 ¥ porsn of B e e
P rgn. Tou My S v e RO O I P SR (G- CaTr O P Vi 1) Pt gt 00
T Socton oy phese e Tee Somm.

W s sher it & P s vy i P cxu e v -, (5 T ol M. —r o -
P ot of P

L Mors! W of VITR 2mm sivusy chA oy preme

R e D S T L ]

This campaign generated a groundswell of awareness, engagement, and store
visits. The product catalog became the reason why the audience visited their local
store.

il o

Client’s Challenge
Turn the online activity into “door swings” at Harley-
Davidson retail locations.
Program Components:
See Full Case Study here
VvV
TE

ERDRI>E

RACTIVE
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https://www.ovrdrv.com/work/harley-davidson-social-crowdsourcing-campaign/

Integrated Lead Generation

wide plank floors®

search efficiency and website conversion potential,
with the goal of driving low-cost, high-quality leads
into their sales funnel.

Program Components:

Marketing Plan Development
Homepage Design

Media Planning and Management
Paid Search Management (SEM)
Social Media Management

Ad Creative Development

Search Engine Optimization (SEO)
Conversion Rate Optimization (CRO)
Landing Page Design &Development
Phone Tracking

Unified Dashboard & Analytics

See Full Case Study here

EXPLORE COLLECTIONS CUSTOM FLOORS

nCARLISL

wide plank tloors

Handcrafted floors delivered
right to your door

REQUEST A CATALOG

The Journey to Your Perfect Floor

When it comes to setting the stage of your home,

o
+102% -48%

Paid Search Paid Search

Conversion Cost Per Lead

PICTURED FLOOR: AQUILA
TRADITIONAL COLLECTION
HEIRLOOM GRADE
LENORE WESS STUDKOS.

+224%

Organic Search
Ranking

‘ Handerafted s delivered
Tight'to your door

REQUEST A CATALOG

The Journey to Your Perfect
Floor

+591%

{}

Organic Search
Conversions

wes | N

= CARLISLE
Client’s Challenge
Carlisle came to Overdrive for help with their goal of
rapidly increasing their organic search presence, paid
VvV
T

RDRI>E

ERACTIVE
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https://www.ovrdrv.com/work/carlisle-integrated-lead-generation-campaign/

Integrated Retail & E-commerce Campaign

Client’s Challenge '
Bernie & Phyl’s, a regional furniture retailer asked P '
Overdrive to increase new customer acquisition 7 Y "r'on
through e-commerce and retail channels. gk '
Hartford Providence ' MATTRESSES & APPLIANCES
A

T!ONNECTICU

Program Components: RHOD

New Haven | AND

= Google Analytics Review and Optimization ! L
= Search Engine Optimization marketing (SEO)
= Search Engine Marketing (SEM)
=  Mobile Experience Optimization

= Social Media Marketing
= Ad Creative Development

= Conversion Rate Optimization (CRO) +178% +187% +168% +147%

=  Analytics and Insights

Organic Paid Transactions Increased Increased Return
Transactions Revenue on Ad Spend
(ROAS)
See Full Case Study here
il DRI>E | 30
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https://www.ovrdrv.com/work/bernie-phyls-integrated-digital-marketing/

Integrated Digital & Social Media Management

ScoClean.

Client’s Challenge
Traditionally known for its flagship sleep equipment
maintenance product, SoClean came to Overdrive to

help market its new line of lifestyle products by
extending and renavigating its social and web

presence.

Program Components:

Digital Strategy

Display Advertising

Customer Journey Mapping and Strategy
UI/UX Strategy and Deployment

Social Media Management

Blogging and Content Creation

High Engagement Landing Pages
Conversion Rate Optimization (CRO)
Unified Dashboard & Analytics

See Full Case Study here

ScClean

Stay Healthy
with the SoClean

Device Disinfector

+98% +660% +442% +94%

{}

Brand Impressions Engagements Engagement Rate Product Web

Conversion

|| OVERDRI>E
NT
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https://www.ovrdrv.com/work/soclean-integrated-digital-marketing-and-social-media-management/

Integrated E-commerce Campaignh Success Summary

i

Client’s Challenge
Irwin Naturals came to Overdrive to help them

launch direct to consumer eCommerce on
www.lrwinNaturals.com.

Program Components:

= Creative and copy development

=  Paid search marketing

= Display Advertising

=  Remarketing

= Shopping Feed Management

=  Product image optimization
See Full Case Study here

Support Your Body on a
Bl Deeper, Cellular Level.*

www.irwinnaturals.com

Best Sellers

Irwin RED

Irwin Naturals Supplements | Effective Formulas

Try our full line of vitamins and supplements for men and women today!
Free Shipping over $50 - Liquid Soft-Gels - Quality Assured - Premium Glass Bottles

Men's Health

Sexual Health

Respiratory  BF
Supgort & Drferng. 5

See irwin naturals

Irvin Natur rwin Naturals |

Irvin Nat
I als

+208%

Paid Conversion

Rate

g

Respiratory Support & Defense

- Nature's Secret

=
Urinary |2

Super
Cleanse

15-Day Weight Loss Support
Cleanse & Flush - Nature's

)

—

Women's 73 Nutrient Soft-Gel et
Multi - Nature's Secret

+205%

Transactions

+206%

Increased
Revenue

+278%

Increased Return
on Ad Spend
(ROAS)

m
0
>
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https://www.ovrdrv.com/work/irwin-naturals-integrated-ecommerce/

Integrated E-commerce Campaign

W

L B 4
d__h

.

MISSOURI STAR

QUILT CO

Client’s Challenge
The Missouri Star Quilt Company came to Overdrive

to help them increase revenue and return on ad
spend across multiple digital channels.

Program Components:

Search Marketing SEO & SEM
Display & Remarketing

Paid Social Advertising
Shopping Feed Management
Dynamic Creative Development

See Full Case Study here

'L

KEEP UP WITH GREAT DEALS, EVENTS, NEW ARRIVALS, AND MORE! | SUBSCRIBE TO OUR NEWSLETTER

Sewing & Quilting Patterns

+28%

Page 1 SEO
Rankings

+16% +50%

Organic Search Return on Paid
Revenue Social Advertising

+566%

Return on Paid
Search Ad Spend

m
0
>

DRI>E
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https://www.ovrdrv.com/work/missouri-star-quilt-integrated-digital-e-commerce/

Integrated Retailer Support Campaign

SULLIVAN

AND AUTO

TIRE

V' SERVICE

Client’s Challenge

Sullivan Tire & Auto Service came to Overdrive to
increase the number of booked auto service
appointments generated by their search and digital
lead generation programs.

Program Components:

=  Paid Search Management (SEM)
=  Retargeting

= Campaign Tracking

=  Phone Tracking

=  Google My Business Optimization

See Full Case Study here

Gloucester

S o @
Westford & 24
@ Salem
@

Q Sullivan Tire &

Sullivan Tire & o Auto Service
Auto Service Q c@
e Brookline
9

Sullivan Tire &
Auto Service

9
e . %0 e
() @

Sullivan Tire Corporate

% @ Head;n;anevs
- Sullivan Tire & Marshfield
9 @ Auto Service
Wi y ‘
@ Attleboro su"iva"T!re& @ Plymouth
Bl fA == 3 | ——
+21% +43% 71%
Paid Search Return on Ad Spend SEM Cost per
Transactions Lend

m
0
>
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https://www.ovrdrv.com/work/sullivan-tire-lead-generation-campaign/

Booked Appointments Campaign

Geo Targeting

Radius Targeting

Diversified Ad Text

Landing Page Optimization

Full Funnel Attribution

Offer Testing & Optimization
Digital Out-of-Home

Seasonal Budget Allocation
Search Engine Optimization
Location Based IP User Targeting

See Full Case Study here

L
Bright Horizons.

Home > Find a Center
02134

27 Locations within 10 miles

orizons at Brighton

Preschool. Kindergarten Prep

Q 0.5 miles away

TUITION & OPENINGS

LEARN MORE

+437%

{}

Conversion Rate

of

OURSOLUTIONS ~ WHOWEARE  RESOURCES FIND A CENTER

+98%

{}

Conversion Volume

CONTACT US

27 Locations within 10 miles

Cost Per Enquiry

of "02134"

~{ —_ Bright Horizons.
Client’s Challenge
Needed to increase patient visits to select target
locations.
Program Components:
VvV
T
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https://www.ovrdrv.com/work/carewell-urgent-care-integrated-digital-marketing/

Booked Appointments Campaign

Care\Well

URGENT CARE

Client’s Challenge
Needed to increase patient visits to select target
locations.

Program Components:

Geo Targeting

Radius Targeting

Diversified Ad Text

Landing Page Optimization

Full Funnel Attribution

Offer Testing & Optimization
Digital Out-of-Home

Seasonal Budget Allocation
Search Engine Optimization
Location Based IP User Targeting

See Full Case Study here

Wellness at a

+201%

{}

Conversion Rate

Cost Per Visit

+195%

{}

Organic Traffic

|| OVERDRI>E
NT

ERACTIVE
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https://www.ovrdrv.com/work/carewell-urgent-care-integrated-digital-marketing/

Booked Appointments Campaign

M D N OW® Accessotty o Search 1-888-MONOW-911 [ ey Carvers £ myMONGw
» 3 MDNOW' trmenssenices Y WrybONow  GOV-190le Fnd i
URGENT CARE

URGENT CARE 7

Find a Clinic

Client’s Challenge

Needed to increase patient visits to select target

locations. m e A

Program Components: e

= Geo Targeting L

=  Radius Targeting Boca Rton st

= Diversified Ad Text

= Landing Page Optimization

= Full Funnel Attribution

= Offer Testing & Optimization
=  Seasonal Budget Allocation

= Location Based IP User Targeting +45% _72% +18%

) A

Conversion Rate Cost Per Visit

See FullCase Study here

|| OVERDRI>E
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https://www.ovrdrv.com/work/md-now-integrated-digital-marketing/

Case Studies
Website Development
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Website and Database Development

r
¥
THERAPEUTICS'
Developing Bestin-Class Medicine, Improving Lives!

Client’s Challenge
Heron Therapeutics needed a new website to promote a
new pharmaceutical product pending FDA approval.

Overdrive was engaged in meeting the client’s high-
stakes requirements, designing and developing a
website to meet the expectations of the marketplace,
compliance regulations, investor community, and the
target pharmacological community.

Program Components:

=  Requirements mapping

=  Third-party technology stack assessment and
recommendations

=  Design and copy development

= Search engine optimization

=  Customer journey mapping and Conversion
Optimization

See Full Case Study here

May 25 2021 - Heron Therapeutics to Present at the 2021 Jefferies Virtual Investor Conference...

Developing
Best-in-Class
Medicine.

Improving Lives.

About Heron

MEET ZYNRELEF™

May 25 2021 - Heron Therapeutics @)
Announces $150 Million
Convertible Debt Financing

Overdrive rose to the mission-critical challenge to launch

the site in time with the product launch of Zynrelef.

39


https://www.ovrdrv.com/work/heron-website/

E-commerce Website Redesign

0 50

Immediate Hot Flash Relief e |

Immediate Hot Fash

Relief

= 3
Client’s Chall
e nt S alle nge Choose Shop Pay and pay $74.75 over 4 monthly instaliments f— _

Chooue thop Pay ond pay 74 76 ver 4 mety
Worth EVERY penny. sal, the Embr e
i
Cott Now 1o Buy 18338703437

Call Now fo Buy: 1-833-879-3627

Embr Labs came to Overdrive looking for a redesign
of their eCommerce website to optimize the site for
conversions and the mobile experience. They also
wanted a fresh, new design in a feminine-centric
perspective that positioned them as the solution to
hot flashes caused by Menopause.

SAVE $50 X

Program Components:

=  Customer Journey Mapping

= Requirements Mapping

= Site Architecture & Wireframes

=  Third-Party Technology Stack Assessment &

Recommendations Overdrive rose to the mission-critical challenge to launch

= Design and Copy development the site on time
= Search Engine Optimization

See Full Case Study here

DRI>E
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https://www.ovrdrv.com/work/soclean-integrated-digital-marketing-and-social-media-management/

Website and Database Development

Client’s Challenge

Expert Engine is a critical resource for management
consulting firms, and law-seeking verified expert
witnesses, expert consultants, and expert researchers.

Overdrive transformed the dated site functionality and
design, building a responsive, SEO-compliant, high-
converting website for Engine, with fully re-architected
back-end databases and customer portal tools.

Program Components:

=  Requirements mapping

= Technology stack assessment and recommendations
=  Design and copy development

= Database migration and programming

= Search engine optimization

=  Website traffic preservation and 301 mapping

=  Customer journey mapping and conversion

=  optimization

See Full Case Study here

Mewslatters  Bonefts  FAQ  Become an Expert

Expert Portal

Welcome to Expert Engine!

Pieaso levorage this 51 1 login t6 yous Expent becount, 5igaup 10 ba an expert, o read bonefits sad FADS.

O Vi
= =
Join Benefits

Becomo an oxpent Wihas joining doas for you Aereaees 10 cmmon quertions

+21% +300%

Monthly Organic Website
Search Traffic Conversion Rate

Frequently Asked Questions

What is Expert Engine Advisory

Expert Engine Advisory Services
different from other expert
websites?

+414%

Total Site
Conversions

DRI>E

ERACTIVE
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https://www.ovrdrv.com/work/expert-engine-integrated-website-development/

Location Specific Website Development

L — Brigh‘Hor' ons

Bright Horizons. v

s

Client’s Challenge ft 3 ~. d (‘ - s

B”ght Horizons, a |eading Ch|ld care and ed Ucation We invite you to take a look inside our world to meet our'assionate and caring teachers while
) ) . . discovering an environment that nurtures each child's cugiesity, potential and growth,

company, was facing increasing competition and very .

complex noise due to seasonality, geography, and idle

capacity.

Bright Horizons at Brighton
Overdrive developed a location-specific microsite it bbb A g e bk el oo

academics.

program that directly addressed the priorities and
concerns of the target audience.

Program Components:

= Requirements Mapping

=  Google Maps Integration

=  Phone Tracking Implementation (lead inquires) +1,315% +583% '79%
= Design and Copy Development

=  Search Engine Optimization

=  Customer Journey Mapping and Conversion

gptimizaic;; - Conversion Rate Conversion Rate Cost per Conversion
HESHE esting (including calls) (forms only) (forms only)
RDRI>E a2



Location Specific Website Development

CREATE ACCOUNT SIGNIN SUBSCRIBE SEARCH

& M rounsmstcon =

E PSYCHIATRIST.COM P —

RECENT CME ACTIVITIES

MOST POPULAR

Antipsychotics 0.50 CREDIT ‘@ ROUNDS FROM BANNER @
ALZHEIMER'S INSTITUTE
5 -

CME Institute

Earlier Diagnosis of Tardive Dyskinesia Antipsychotics 0.50 CREDIT @

Protected: Spotting the Zebra:

Clientls Cha I Ienge Jearna e > b Keeping an Open Mind When

Evaluating Cognitive Impairment

Physician’s Post-Grad Press needed a fully redesigned 2 A
and upgraded website to meet the high standards and o

expectations of advertisers, sponsors, and especially the Bipolar Disorder 1o0cheDiT [(@  CMEWEBCAST Ol

i i i Meta-Analysis of the Treatment of Can Emerging Therapies Resolve
medical community of subscribers. Posttraumatic Sress Disorder in Adults Wit Unmet Needs With Current
]CP CME Comorbid Severe Mental Illness Treatment in Early-stage AD?
or ental

Ho
di

.

Overdrive fully upgraded the client’s requirements,

ANNA D. BURKE

setting a pragmatic and scalable vision for the new 3P JOURNAL-BASED CME: META-A R

platform. The agency migrated the client’s enterprise-
level digital offering onto a modern platform that is
highly scalable and customizable. The new site greatly

improved the user experience and made it more
attractive to prospective advertisers.

The just-launched site greatly improves the user experience of over
Program Components: . ] . .
S e SR 100,000 physicians, while also making it more attractive to
. Technology Stack Strategy and Implementation prospective advertisers and sponsors.
=  Design and Copy Development

= Search Engine Optimization (SEO)

=  Customer Journey Mapping




Website Design and Development

2Briza

Client’s Challenge

Briza needed a website and campaign creative that
positioned them as a category leader in APl technology
for commercial insurance, and they needed it quickly in
time for their upcoming tradeshow season. They came
to Overdrive for a refreshed look and feel that moved
away from their old site design, which reflected an old
D2C type SaaS product and customer set they no longer
served.

Program Components:

= UI/UX Strategy Implementation
= Responsive Web Design

=  Web Development

= MarTech Integration

=  Content Development

The only
commercial
insurance AP
you'll ever need

The just-launched successfully on time and on budget.

Brizh Wats Stybs G
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Explore Overdrive Interactive

Overdrive is Passionate About Your Success!

Discover how Overdrive Interactive helps companies grow their online revenue and branding channels through programs that

make real connections with their target audiences.

At Overdrive Interactive, measurable success is our life and our passion. Overdrive Interactive is for clients who want
performance right now. Clients who want programs that drive sales today while also building value and brand awareness for
tomorrow. Clients who don’t just want to survive in today’s competitive online business climate, but want to truly innovate,
transform, and thrive. Clients who want to leave the fluff in a jar and focus their efforts and investments on digital marketing

that drives real and measurable ROI.

Arm yourself and your teams with these valuable resources from our Knowledge Center!

Always-On
Crafting the Account-Based Demand Gen Ultimate SEO Dashboard
Customer Journey Marketing Ops Map for CMOs Overdrive University

SYERDRIZE Ultimate
SEO

[—=—] Dashboard |-~ - /" e,
for CMOs S ‘Dverdrive University

ACCESS NOW

Crafting the
mer Journey

ACCESS NOW ACCESS NOW

ACCESS NOW ACCESS NOW

Overdrive is
Passionate About
Your Success!

Discover how Overdrive
Interactive helps companies
grow their online revenue and
branding channels through
programs that make real
connections with their target
audiences.

Contact

BOOK A CALL

Ready to move the needle?
Schedule a no obligation call and
we'll give you some actionable
insights to accelerate your
marketing campaigns.

Book Now il

m
Vv
m
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https://www.ovrdrv.com/contact/
https://www.ovrdrv.com/overdrive-u/
https://www.ovrdrv.com/overdrive-u/
https://www.ovrdrv.com/knowledge/ultimate-seo-dashboard-for-cmos/
https://www.ovrdrv.com/knowledge/ultimate-seo-dashboard-for-cmos/
https://www.ovrdrv.com/demand-gen-ops/
https://www.ovrdrv.com/demand-gen-ops/
https://www.ovrdrv.com/knowledge/always-on-account-based-marketing/
https://www.ovrdrv.com/knowledge/always-on-account-based-marketing/
https://www.ovrdrv.com/knowledge/crafting-the-customer-journey/
https://www.ovrdrv.com/knowledge/crafting-the-customer-journey/
https://www.ovrdrv.com/contact/
https://www.ovrdrv.com/anthonyturco/30min/

What Our Clients Say

“Overdrive gave us access to information we never
had before and it drove real, actionable results.”

“Overdrive has delivered results at, or above goal,
on just about everything.”

“The beauty of working with Overdrive, is their
passion for performance and an expertise that has
helped us take our programs to the next level.”

“Overdrive is always thinking ahead.
They’re a true extension of our team.”

|| OVE I>E R
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https://www.ovrdrv.com/contact/

...And Then What? st

Contact us for more details on how we
can help you achieve your goals.

Harry Gold
CEO & Director of Strategy

P: 617-254-5000

11l OVE I>E
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https://www.ovrdrv.com/contact/
mailto:hgold@overdriveinteractive.com
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